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2. Governing Body: The Editor of the journal is appointed by Emerald Publishing. The Editorial 

Board is appointed and managed by the Editor in consultation with Emerald Publishing.  The 

journal is governed by the editorial team in collaboration with Emerald Publishing. 

 

3. Peer Review Process: The journal operates a double blind peer review model. All articles 

undergo an initial assessment by the journal editor. If they are considered suitable for 

consideration, articles will then be a reviewed by a minimum of two external reviewers to 

assess suitability for publication. Final responsibility for editorial decisions rests with the 

Editor-in-Chief of the journal.  

 

4. Editorial team/contact information: Contact details for the editorial team can be found on 

the journal homepage. Queries may also be directed to Emerald’s Publishing team as 

follows: 

 

Aimee Nixon: Head of Open Access Publishing – anixon@emeraldgroup.com  

 

5. Copyright: All articles in the journal are published Open Access under a Creative Commons 

Attribution license (CC BY-4.0). This allows authors to retain copyright of their work whilst 

others can share, use and build upon this work created as long as appropriate attribution is 

given.  

 

6. Author Fees: This journal is published under a Gold Open Access arrangement, whereby all 

articles accepted for publication within the journal are published open access. To provide 

open access publication this journal has an article publishing charge (APC) which should be 

paid by authors or by their research funder or institution. The article publishing charge (APC) 

for this journal is GBP £1250 / USD$2000. This journal does not charge submission charges. 

Upon acceptance of an article the corresponding author will receive notification that 
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details on APCs and funding options please see the FAQs on the Emerald Open Access page. 

For all fully Open Access journals, Emerald considers waivers for authors who are unable to 

access funding to pay the Article Processing Charge (APC). Corresponding authors based in 

countries classified by the World Bank as ‘low’ income may apply for a full waiver. 

Corresponding authors based in countries classified by the World Bank as ‘lower – middle’ 
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may apply for a 50% waiver. A full list of eligible countries is provided here: APC Waiver List.  
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research or publication misconduct the publisher and editor will adhere to COPE guidelines 

in dealing with such allegations.  

 

8. Conflicts of interest: Authors are asked to declare any financial or ethical conflicts of interest 

upon submitting their work to the journal. Difficult cases will be referred to the Committee 

on Publishing Ethics (COPE) for advice. 

 

9. Frequency: The journal publishes five issues per annum from 2018 onwards. 

 

10. Access: All journal articles are published Open Access on EmeraldInsight.com - 

http://www.emeraldinsight.com/loi/ijccsm under a CCBY 4.0 licence (please see section 5).  

   

11. Revenue sources: The journal is published under a Gold Open Access arrangement, in that 
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